
Future of Digital Payments

View from 1985



more change

in the next 5 years than in the past 50 years





Resource: Divante 2019 E-Commerce Trends

Digital Trend Matrix
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e-Commerce Trends and Impact/Maturity Levels

Algorythmic Driven 
Supply & Demand 

Augmented Reality 

Alexa and Other Voive
Interfaces 

Predictive 
Analytics 

Mobile-First 
Approach 

Chatbots (Conversational 
Commerce) 

Personalization 

Data Driven 
UX 

Omnichannel

Mobile App 

Free Shipping / 
Returns 

Digital 
Content 

Content 
Marketing 

CRM 

Business 
Intelligence 

Big Data 

Marketplaces 

DO IT!

QUICK WINS

GAME CHANGER

OTHER TRENDS



Quick Wins

Grow with E-
Com

2 – Better UX and 
Security with 3DS 

2.0v

3 – All Connected 
Devices are 

Payment Device

4 – New 
Acceptance Form 

Factors

5 – Cash to Card 
with Transit

6 – P2P Transfers



Main barrier towards e-com usage is force of habit, yet 
there are opportunity areas that can be tapped

Main drivers of online in the countries

23%

20% POS share in Card 
Payments



The Largest Card Pool of Azerbaijan with E-Pul and Hesap.az

We started to work with other players and banks
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B2B Companies changing collection 
processes

Nexts
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E-Commerce User Experience will be enhanced by 3D Secure v2.0
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11

Mobile will be key player for authentication of Mobile Identity

Fingerprint

Voice 
Recognition

Face 
Recognition

Retina Scan

Geolocation



Each Connecting Device is a Payment Device
In addition to mobile wallets, wearables and Internet-of-things will lead into the future of 

payments, supported by the MDES
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Pedlar Smal Shops Individual Merchants

Coffe Shops Bazaar Taxi Drivers

~167K

~60K~95K

~235K~62K

~77K

Low amount, high volume merchants

48

44

44

15

7

Not need

Get money immediately

Trust to banks

Slows Payments

Inactivity fee and high commission fee

Most of the issues can be solved by Tap on Phone:
 Decrease Inactivity fee and high commission 

fee

 Not need to extra device cost

 Increase payment speed

The reason of why merchant doesnt accept card 
payments? %

How we can extend contactless in cash dominant areas?
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Through Tap on Phone solution, any NFC Android phone could be turned into a low cost 
POS terminal by merchants
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Transportation is the main driver of card usage in 
daily life

We Offered 3 Step Enablement For the Cities

We Offered EMV contactless Card 
Which Would Be a City Card and 

MCBP

1 2 3

EMV Card Acceptance in the cities  
with Mastercard Platform 

Close Loop Transit Card Top-Up 
Via Masterpass
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What we learnt from London? 

Operational Costs

Before EMV acceptance, expenses was creating 
14% of incomes and now it is 6%

Security

Oyster Card Issuing Customer Care

System Cost

Top-up
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l.Person-to-Person
Send and receive funds 

domestic to and from friends 
and family

Disbursements
Rebates, 

payouts, non-profits 
payments can 

be sent in real time

Cross BorderSmall Merchants
Easily and securely accept 
payments instead of cash, 

without POS infrastructure

Faster, cheaper and more 
transparent international transfers
to both consumers and businesses

UX of EFT needs to know 16 digits IBAN number but users request simple and better UX

Users would like to send money 7/24 and by mobile

P2P Payments will be a part of daily life...
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18AUGUST 4, 2019

Diversify Use Cases and Increase Usage
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19

p2p transfers in social networks (ok.ru and vk.com)

- Transfers in 17 countries 
cross-border

- Special tariffs for MC and 
MAE cardholders.

- Promo: transfers from MC 
and MAE are free-of-charge
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Game Changers









Cappuccino

https://www.google.com/search?rlz=1C1SQJL_trTR809TR809&q=Cappuccino&spell=1&sa=X&ved=0ahUKEwjoqv2wgf3hAhWNsBQKHbG_DsEQBQgqKAA


Personalized 
Experience

Private offers or loyalty offers 
for reccuring customers



Avatar



27

3D Printers

3D Printing Technology Make 
Anything You Want
Pay and Do It Yourself
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Thank you


